E-Mail-Marketing: Potenziale
und Chancen im Uberblick
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* Dienstleister fur E-Mail-Marketing
Bereitstellung von Versandtechnologie
Kreation und Produktion von Newsletter-Vorlagen
Konzeptionelle und inhaltliche Beratung

Gegriindet: 2001
Sitz: Hamburg

Mitarbeiter: 5

Zielgruppe: Mittlere und grof3e Unterne! 1en
aller Branchen mi )lumen unter
0,5 Mio. E-Mai
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Unternehmen in Deutschland,
welche aktiv
E-Mail-Marketing hetreiem.

y

2007: 14 %
2008: 18 %
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E-mail Preferred Marketing Channel; 75% of
Consumers Impulse Buy from E-mail
Marketing, Reveals smartFOCUS Survey

Tue Oct 27, 2009 10:55am EDT
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- Clothing and accessories most popular purchases; telemarketing ranked 'least
preferred’ channel of communication -

BOSTON-——- (Business Wire)——

E-mail is the preferred channel of communication for US consumers, followed by
direct mail, =ocial media and finally telemarketing. These are the findings of a
new survey conducted by smartFOCUS, a leading international provider of
multi-channel marketing software and services.

When asked to rank their preferred methods of receiving marketing messages from
vendors, the majority of respondents (62%) said that e-mail was their preferred

channel of communication, feollowed by direct mail (23%), then social media
(13%) . The least preferred way to be contacted was telemarketing, with 80% A
putting it at the bottom of their lists. n

The survey, conducted in Boston, MR, in October 2005, alsc showed that e-mail
communications freguently trigger purchases, with three-quarters (75%) of
respondents indicating that they had bought products or services as a direct
result of receiving an e-mail from a vendor.
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